The Economic Contribution of the
UK’s Core Music Industry

The music industry defines itself in relation to its principle assets. These assets
Th e CO re create the value which enables music to be an industry, rather than a hobby or
other non-commercial venture.
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The core music industry is made up of the individuals and companies that create the assets; or whose primary

focus is on the steps necessary to monetise them.
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Music is one of the most investment-intensive industries in Music collecting societies are investing significantly into

the economy, with record labels historically investing upwards repertoire databases and other data infrastructure to keep the
to 20% of revenue in artists and repertoire. Record labels and UK’s competitive advantage in global digital markets.
publishers invested more than £450 million in 2012.

Today’s investment ensures tomorrow’s success.
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